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OVERVIEW
WestEdge is the West Coast’s premier contemporary design fair, featuring leading domestic and 
international manufacturers as well as independent designers and makers of modern products in 
categories spanning furniture, lighting, kitchen, bath, floor coverings, architectural elements and 
building products, and more.

The WestEdge Experience:
■ 11,500+ attendees
■ 160+ exhibiting brands
■ 70+ presenting speakers
■ Educational programs and workshops
■ Meet-and-greets and book signings with design influencers
■ Culinary demonstrations and tastings with leading chefs
■ Networking and cocktail receptions
■ Charitable tie-ins and special events throughout the weekend
■ Floor-wide Opening Night Party welcoming 1,500+ attendees





THE WEST COAST MEANS BUSINESS
■ Among the country’s largest chapters of the American Institute of Architects (AIA), the American Society 

of Interior Designers (ASID), the American Society of Landscape Architects (ASLA), the International 
Interior Design Association (IIDA), and other professional trade associations 

■ California is the sixth largest economy in the world with gross domestic product of $2.5 trillion
■ Los Angeles is the largest manufacturing center in the U.S.
■ California created the most jobs of any state in 2016 – 483,000 more than the second- and third-most 

populous states (Florida and Texas) combined
■ Four of the world’s largest companies are based in California
■ Twelve of the wealthiest U.S. zip codes are in California, with Los Angeles accounting for five of them



ATTENDEE PROFILE
■ 49% trade + press / 51% consumer
■ 56% female / 44% male
■ 43% age 35-54
■ 66% household income (HHI) $100k+ / 28% HHI $250k+
■ 81% own their home
■ 37% own multiple homes
■ 82% involved in current or upcoming design project 



EXHIBITOR PROFILE
Exhibiting brands represent leading manufacturers and independent designers/makers from the U.S. and 
abroad, including Canada, Mexico, Italy, France, Germany, Brazil, New Zealand, Japan, Slovenia, Sweden, 
Switzerland, Denmark, Thailand, Iceland and more. Click HERE to view the FULL 2017 Exhibitor List.

Photos from left to right: Milo Baughman by Thayer Coggin (through Cozy Stylish Chic), Monogram, Airplantman, M2L, TRUE Residential 

Photos from left to right: Croft House, Juniper House, Koncept, Neutra Furniture by VS America, Foscarini 

Photos from left to right: Meridiani through Niche Beverly, PELLE, Tidelli, Samuel Heath, whyrHymer

http://westedgedesignfair.com/2017-exhibitors/


OPENING NIGHT PARTY
WestEdge kicks-off with a floor-wide Opening Night Party - a fixture on LA’s fall design calendar -
drawing the who’s who of the design community as well as business leaders, media, celebrities, design 
aficionados and more. 

The 2018 opening will benefit the Los Angeles Ronald McDonald House for the third consecutive year, 
and welcome 1,500+ guests for signature cocktails, passed hors d’oeuvres, an auction of one-of-a-kind 
designer items, and a preview of the fair before it opens to the trade and the public.



MEDIA + INDUSTRY PARTNERS
■   Architecture +Design (A+D) Museum of Los Angeles 
■   American Institute of Architects (AIA)
■   American Society of Interior Designers (ASID)
■   American Society of Landscape Architects (ASLA)
■   Architecture + Design Film Festival (ADFF)
■ The Caliber Foundation
■   Design Industries Foundation Fighting AIDS (DIFFA)
■   Furniture Society
■   International Interior Design Association (IIDA)
■   The Leaders of Design Council
■   Los Angeles Ronald McDonald House
■   National Kitchen & Bath Association (NKBA)
■   Pacific Design Center (PDC)
■   Set Decorators Society of America (SDSA)
■   U.S. Green Building Council (USGBC)
■   Wanted Design
■   West Hollywood Design District

■   Architectural Digest
■   The Architects Newspaper
■   California Home+Design
■   California Homes
■   Convo By Design
■   Dering Hall
■   Design Guide
■   Design Milk
■   Evolo
■   Fabrik
■   Gray
■   Image People
■   Interiors
■   Interiors California – Modern Luxury
■   KCRW
■   LA Weekly
■   Landscape Architecture Magazine
■   Los Angeles Magazine
■   Luxury Pools Magazine
■   Metropolis
■   No. 26
■   Ocean Home Magazine
■   Orange Coast
■   The Retail Observer
■   Venü
■   The Wall Street Journal



MARKETING + PROMOTION
A comprehensive promotional campaign through national and regional, print and digital advertising 
outlets, combined with direct mail outreach, a targeted public relations campaign, robust social media 
and exposure through the websites and newsletters of 70+ media, industry, cultural and charity partners 
garners 300 million+ impressions each year.



EDITORIAL COVERAGE
WestEdge public relations efforts garnered 120+ million media outlets through print, digital and broadcast. 



EXHIBIT SPACE PRICING
OPTION A: STANDARD EXHIBIT HALL
■ $43 per square foot

OPTION B: MADE:MODERN SECTION (for independent designers/makers)
■ $2,500-$8,700 for booth configurations including 50, 75, 100, 150 or 200 square feet
■ Separate vetting standards apply

Pricing for both options includes drayage (on-site freight handling), 12’ high hard walls (unless an 
“island” configuration is preferred), and overhead truss from which rented spotlights and some 
lightweight exhibitor product may be affixed (suspended products must meet weight requirements and 
be approved by the vendor from whom we rent the truss).

For an overview of sample exhibit space configurations and associated pricing, please view the 2018 
Exhibitor Application HERE.

The Barker Hangar is a non-union venue, therefore exhibitors may facilitate their own installations 
without the need for union labor with two exceptions:
1) All painting of any walls provided by WestEdge must be coordinated through our Operations Team, 

as required by the vendor from whom we rent the walls. For exhibitors applying wallpaper, a sample 
of the paper must be submitted in advance of the fair and requires a specific low-tack adhesive to 
avoid wall damage fees.

1) Suspension of any products, fixtures, etc. from the ceiling of the venue requires the use of a lift and 
lift operator, and must be coordinated through the WestEdge Operations Team.

http://www.westedgedesignfair.com/wp-content/uploads/2017/09/WestEdge-2018-Exhibit-Application.pdf


SPONSORSHIP OPPORTUNITIES
Engage a highly qualified, targeted audience with a standard – OR – customized sponsorship in a wide 
range of categories including the fair’s Culinary Pavilion, the official WestEdge Bag, financial/banking 
services, credit card, auto, motorcycles, bicycles, travel, hotel, wine/beer/liquor, design services and 
more. Below are some examples of sponsorships which have given marquee brands added visibility 
through creative experiences. 

For a full list of sponsorship opportunities and additional details please click HERE.

Auto Sponsor

Culinary Pavilion

Official Show Bag Motorcycle Sponsor

http://westedgedesignfair.com/opportunities


CONNECT WITH US
ABOUT US
WestEdge co-founders Megan Reilly and Troy Hanson bring 30+ years of collective experience managing 
and producing the design industry’s leading events including the International Contemporary Furniture Fair 
(ICFF), the Architectural Digest Design Show, NeoCon and more.

CONTACTS

Troy Hanson
Co-Founder + Principal
t. 917.297.3299
troy@westedgedesignfair.com

Megan Reilly
Co-Founder + Principal
t. 917.822.0350
megan@westedgedesignfair.com

PLEASE JOIN THE WESTEDGE CONVERSATION
facebook.com/westedgedesignfair 

twitter.com/westedgedesign 
pinterest.com/westedgedesign
instagram.com/westedgedesign

westedgedesignfair.com


