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WestEdge 2018 returned to The Barker 

Hangar for its sixth-anniversary edition to showcase 

the best in modern design. The curated fair featured 

leading and emerging, domestic and international, 

design brands serving the interior design trade and 

affluent homeowners. In addition, a full series of 

educational programs, press events, networking 

receptions, special events and charity happenings 

rounded out the offerings from Friday-Sunday. The 

event welcomed:

▪ 13,000+ attendees

▪ 175+ exhibiting brands

▪ 65+ presenting speakers

▪ 35+ industry association endorsements

▪ 26 media partners

OVERVIEW SUMMARY

WestEdge 2019 returned to The Barker Hangar for its seventh annual edition to 

showcase the best in modern design. The curated fair featured leading and emerging, domestic 

and international, design brands serving the interior design trade and affluent homeowners. In 

addition, a full series of educational programs, press events, networking receptions, special 

events and charity happenings rounded out the offerings from Friday-Sunday. The event 

welcomed:

▪ 13,500+ attendees

▪ 175 exhibiting brands

▪ 75+ presenting speakers

▪ 35+ industry association endorsements

▪ 26 media partners

2019 OVERVIEW



YOUR TEXT HERE

WestEdge 2018 returned to The Barker 

Hangar for its sixth-anniversary edition to showcase 

the best in modern design. The curated fair featured 

leading and emerging, domestic and international, 

design brands serving the interior design trade and 

affluent homeowners. In addition, a full series of 

educational programs, press events, networking 

receptions, special events and charity happenings 

rounded out the offerings from Friday-Sunday. The 

event welcomed:

▪ 13,000+ attendees

▪ 175+ exhibiting brands

▪ 65+ presenting speakers

▪ 35+ industry association endorsements

▪ 26 media partners

OVERVIEW SUMMARYAUDIENCE PROFILE

Audience Breakdown:
Trade + Press: 43%

Consumer: 57%

 66% HHI = $150k+; 1 in 4 = $250k+

 54% female / 46% male

 42% age 41-60

 85% own their own home; 38% own multiple 

homes



YOUR TEXT HEREOPENING NIGHT PARTY

The 2019 Opening Night Party welcomed nearly 2,500 guests for signature cocktails, passed 

hors d’oeuvres and an auction in partnership A Sense of Home and their mission of preventing 

homelessness among foster youth.

OPENING NIGHT PARTY
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Outreach included a comprehensive campaign through national and regional print and digital 

advertising outlets, plus exposure through the websites and newsletters of 70+ media, industry, 

cultural and corporate partners. The 2019 campaign garnered 400+ million media impressions.

MARKETING & PROMOTIONAL PARTNERS
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YOUR TEXT HEREADVERTISING CAMPAIGN

A national print and digital advertising campaign targeted both the design trade and affluent 

consumers, and generated nearly 90 million advertising impressions with ad placements in 

The Wall Street Journal, LUXE, Ocean Home, Modern Luxury, Metropolis Magazine, CA Home 

+ Design, and The Los Angeles Times, among other outlets.

ADVERTISING CAMPAIGN
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WestEdge received digital marketing support through 80 partner organizations. In addition, a 

targeted social media influencer campaign generated nearly 12 million impressions and 34,306 

“likes” across both the WestEdge Facebook platform (3,300 fans) and Instagram account 

(14.5K followers) PLUS social media ambassadors’ platforms. 

DIGITAL & INFLUENCER OUTREACH
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A targeted social media influencer campaign generated nearly 12 million impressions and 

34,306 “likes” across both the WestEdge Facebook platform (3,300 fans) and Instagram 

account (14.5K followers) PLUS social media ambassadors’ platforms.

SOCIAL MEDIA
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WestEdge PR efforts in 2019 to date have garnered over 75 million media impressions with 76 

earned editorial and TV broadcast placements. For a full list of press clips, click HERE. 

PRESS HIGHLIGHTS

https://www.westedgedesignfair.com/in-the-news/
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Megan Reilly

Co-founder & Principal

t. 917.822.0350

Megan@WestEdgeDesignFair.com

Troy Hanson

Co-founder & Principal

t. 917.297.3299

Troy@WestEdgeDesignFair.com

CONNECT WITH US

facebook.com/westedgedesignfair 

instagram.com/westedgedesign

SAVE THE DATE:

OCTOBER 22-25, 2020

TESTIMONIALSCONTACT US


